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10 months
Promo headwear is 
kept an average of

3,400
Number of impressions 

Promotional headwear  generates throughout their 
lifetime

A hat that costs 
$10 will have a 
Cost Per 
Impression of  

3/10 
of a cent   
per impression!

69%
of consumers own promotional 

Headwear

One third of men 

wear their promo hat weekly or more often

9 months

3,000

Promotional writing 
instruments are kept 
an average of

Number of impressions 
Promotional Writing Instruments 
generate throughout their lifetime

A pen that costs 
$1 will have a 
Cost Per 
Impression of 
less than 

1/10 
of a cent 
per impression!

89%
of consumers own 

promotional writing 
instruments

HEADWEAR

A T-Shirt that costs $7  will have a Cost Per Impression 
of only 

2/10 
of a cent
per impression!

14 months

Promo T-Shirts are 
kept an average of

3,400
Number of impressions Promotional 
T-Shirts generate throughout their 
lifetime

63%
of consumers 

keep their 
promo T-shirts 

for over 
a year, 

with 47% 
keeping 

them for 2 
years and 

longer

Millennials 
report owning

5
promo  
T-shirts

80%
of consumers own 

promotional  
T-Shirts

T-SHIRTS

BAGSWRITING INSTRUMENTS

73%
of consumers own  
promotional Bags 11 months

Promotional 
bags are kept 
an average of

Number of impressions 
Promotional Bags  
generate throughout 

their lifetime

3,300
A bag that costs $5 will 
have a Cost Per 
Impression of under 

2/10 
of a cent
per impression!

Top 12 Products
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52%

of consumers own 
promotional Calendars

A promo calendar 
that costs $3 will 

have a Cost Per 
Impression of only

 

3/10 
of a cent

  
per impression!

of promo calendars  
are kept  

1 year or 
more

850
Number of impressions 
Promotional calendars  
generate over their lifetime

62%
More women (37%)  

than men (20%) consult 
their promo calendars on 

a daily basis

12 months
Promo Drinkware  

is kept an average of

Promo Drinkware 
 that costs $7 will have 

a Cost Per 
Impression 

of under 

1/2 
of a cent

per impression!

78% of consumers 
own promotional 
Drinkware

 

DRINKWARE

USBsCALENDARS

1,450
Number of impressions 

Promotional Desk 
Accessories generate over 

their lifetime

A promo Desk Accessory that costs 
$5 will have a Cost Per Impression of 

3/10
of a cent 
per impression!

  
 

64%
of consumers own promotional Desk Accessories

13 months

On average, promo 
Desk Accessories are 

kept an average of

56%
of consumers use 
promotional 
desk accessories 
weekly or  
more often

 

Nearly half (47%) 
would give away 
the promo USB 
drive if they didn’t 
want it

58%
of consumers own  
promotional USBs

A promo USB that costs $5 will 
have a Cost Per Impression of

7/10 
of a cent 
per impression!

 

Promotional 
USBs generate 

impressions over  
their lifetime

700

43%
of consumers keep a 
promo USB drive for 
2 years or longer

13 months
On average, promo 

USBs are kept

Top 12 Products

DESK ACCESSORIES
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A Promo Jacket that costs $20  
will have a Cost Per Impression of

3/10  
of a cent 
per impression!

 
 

6,100
Number of impressions Promotional 

outerwear will generate over their lifetime

67%
of consumers own 
promotional  
Outerwear

42%
of women wear their 

promo outerwear on a 
weekly basis

70% of consumers keep their 
promo outerwear for a year 
or longer

16 months
Promo Outerwear is 
kept an average of

65%
of consumers own 

promotional  
Polo Shirts

2,300
Number of impressions Promotional 
Polos will generate over their lifetime

A Promo Polo that costs $10  
will have a Cost Per Impression of only

4/10   
of a cent  
per impression!

13 months
Promotional Polos are 
kept an average of

POWER BANKS

900
Number of impressions 
Promotional Power Banks 
generate will generate over 
their lifetime

33%
of consumers own 

promotional Power Banks

12 months

On average, promo 
Power Banks are 
kept an average of

A promo Power Bank 
that costs $10 will 
have a Cost Per 
Impression 
of only

1cent 

 

per impression!

41%
of consumers use a promo 
Power Bank once a week 
or more often

40%
of consumers keep a promo 
Power Bank for 2 years or 
longer

POLO SHIRTS

OUTERWEARUMBRELLAS

Top 12 Products

   58%
of consumers report that the 
quality of the umbrella  is the 
number one reason they keep it

45%
of consumers own 

promotional  
Umbrellas

1,100

Promo Umbrellas that costs $10 
will have a Cost Per  
Impression of 
under 

1 cent
per impression!

Promotional Umbrellas 
are kept an average of

14 months  

Number of impressions 
Promotional Umbrellas will 
generate over their lifetime
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T-SHIRTS

USB DRIVES

DESK ACCESSORIES

MOBILE POWER BANKS

POLO SHIRTS

DRINKWARE

BAGS

HEADWEAR

WRITING INSTRUMENTS

CALENDARS

14

UMBRELLAS 14

OUTERWEAR 16

13

13

13

12

12
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8

NUMBER OF MONTHS ITEMS ARE KEPT
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NATIONWIDE

VT

NY

PA

DE

HI

MD

VA
DC

NJ

ME

TN

ALMS

AR

MO

NE

MN

WI

NDMT

WA

OR

AK

CA

ID
WY

CO

UT

NV

AZ
NM

SD

KS

OK

IA

LATX

GA

FL

SC

NC
KY

WV

 NH

MA
CT

RI

58%

54%

37%

48%

42%

48%

45%31%
51%

36%

36%
45%

35%

50% 42%

41%

41%

39%

OH

MI

35%

42%

IN

IL
38%

32%

44%

44%

GENDER
URBAN DENSITY

AGES

Urban Suburban Rural

43%

Male

40%

43%

58% 57%
43%

38% 39%
36%

42%

Female

49%

18-24 25-34 35-44 45-54 55-64 65+

NATIONWIDE

30 34 28

MILLENNIALS GEN X BABY BOOMERS

HOW MANY PROMO ITEMS PEOPLE OWN

In total, 42% have a more favorable opinion of an 
advertiser if the Promotional Product they 

received was environmentally friendly
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The World 
Remembers

remember 
the advertiser 
worldwide.

  ROI is highest for apparel items, as 85% 
of consumers remember the advertiser 

that gave them a shirt or hat.

Promotional
Products

Internet Advertising

Consider this....

Ranking from best to worst Ranking from best to worst
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Magazine AdvertisingNewspaper Advertising

Internet Advertising Mobile Advertising

Radio Advertising

Television Advertising

PROMOTIONAL PRODUCTS

1

3

5 6 7

NEWS

2 4

85 %

Promotional products are the most 
highly regarded form of advertising

When asked what types of advertising they 
like best, consumers under 55 prefer 

promotional products

Deciding between Promotional 
Products or Internet advertising? 

OVERALL OPINION OF ADVERTISING MEDIUMS

Consumers are nearly 2.5x more likely to have
 a positive opinion of promotional products 

compared to Internet advertising
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